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1 greatest advantag';' by planhlng around them Is, chicken hémburger or: steak on sale thls
week? Use these'to plan your dinners..Check your pantry or freezer, to find things to°
_ comphment the meal. Do the same. WIth lunch and breakfast. items.
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upons.:Ti
I find the onie

, Coupons -
I - Forthe average busy family, clipping. coupons is. probably a waste of time. (There are
~exceptions, of course.) The majonty of coupons only offer savings on natlonal name brand
i jtems which are already expenswe ‘Greater savmgs can be had by shoppmg the sales and

Hbuylng store brands
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l In-store Psychology
" Be aware.that stores have spent mllllons on motivational research on-how to get you to
l spend as much of your money |n thelr stores as. possuble The psychologlca! effects of
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: "master hst' that you fill in, of: everythmg you buy on a reguiar basls Thls w;ll help ald
your. memory when making a-list and demdmg what to stock up on. =

'FOUNTAIN-SAAR EXHIBIT3

' . i TRO Exh. 11, Pagé 76
,M_u{ya! Consolidated Savings : o _




~_ FOUNTAIN-SAAR EXHIBIT 3.

Mutual Coiisolidited Savings - E'Xh'; 11,:'R?ge 77




Meat

Grocery Category
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